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BUILDING SUPPLY CHAIN RESILIENCE
IN AN UNCERTAIN WORLD

Join us in our Connected Transport & Logistics Panel Discussion: 

Recent events have highlighted both the critical importance and the frailties of 
the logistics supply chains and have prompted organisations to rethink their supply 

chain strategies. In this session, you will hear: 

Examples of how IoT devices and 
automation solutions  can provide 

improved supply chain visibility, 
traceability and real-time insights

DERRICK LOI
General Manager, International Business,

Digital Technology Division,
ANT Group

RAHUL NAMBIAR
Co-Founder and CEO

Botsync

DR RAYMON KRISHNAN
President

The Logistics & Supply Chain
Management Society

www.internetofthingsasia.com

Measures that can be taken to 
manage supply chain risks and 

disruptions, and to build future fit 
supply chains

Organised by:

REGISTER NOW

Will the pendulum swing 
the other way?
One topic very much talked about in our industry lately is the astronomical 
profits main line operators (MLO’s) are making. For example, Maersk 
posted profits of $24.5billion and it was reported that some Evergreen 
employees were paid up to 40 months in bonuses.

Shippers are crying foul but many of us seem to forget the time when 
many MLO’s could barely survive and many icons like Hanjin, APL, K Line 
have either gone out of business, were acquired or had to merge in order 
to stay afloat.

The pendulum on rates, profitability and service levels appears to 
have swung from one extreme to the other. Carriers who have in the 
past been barely able to survive are now leveraging the situation while 
individual governments and nugatory agencies like the Federal Maritime 
Commission, whose remit is to regulate the U.S. international ocean 
transportation system for the benefit of U.S. exporters, importers, and 
the U.S. consumer do little or nothing to help correct this imbalance.

We have swung from one extreme to the other.

Our forecast for 2022 is that rates will begin to normalise and we are 
already seeing signs of this in quarter one of this year. Shippers are not 
willing to put up with paying such high rates for what they believe are 
reduced service levels - and the tail can only wag the dog for so long. 
Save for COVID and the very unfortunate situation in Ukraine, 43% of 
respondents to a survey we ran two weeks ago expected rates to drop by 
20% with 7% of respondents expecting them to drop by as much as 50% 
this year. What will eventually happen is up to us to drive. 

Whether as a shipper, service provider or playing a supporting role as 
an analyst, reporter, academic or the like, as Logisticians we drive the 
behaviours we see in our industry. Staying mum is often as good as 
endorsing something. It is through professional discourse and feedback 
that we can help change things and ‘make things right’ and at CargoNOW 
we believe we provide one such avenue for the industry to do this. In this 
month’s issue, we are launching a “Letter to the Editor” option for you to 
tell us what you think about our industry by sending us an email on the 
topic. We want to hear from you!

Stay safe and best wishes to all!
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Muscat, 14th February 2022 
– The arrival of Asyad Shipping 
owned container vessel, at the 
port of Sohar, located on the 
north-eastern coast of Oman, 
midway between Muscat and 
Dubai and a member of Asyad 
Group, is the first of a new di-
rect twice monthly Asyad Line 
service connecting Singapore 
and Malaysia with Oman, 
broadening ASYAD’s support 
for key trade routes used by 
exporters, importers, freight 
forwarders and other ASYAD 
trade partners.

The new service connects the 
direct container lines between 
Singapore and the wider Gulf 
region, and is the first to di-
rectly connect Singapore and 
Malaysia with Oman. It will 
greatly reduce journey times 
and offer competitive tranship-
ment rates through the port of 
Sohar, in Oman, which already 
provides direct services to 
China, South Korea, Sri Lanka, 
India, Pakistan and the wider 
Gulf region, affording south-
east Asian partners swift and 
easy access to new markets in 
the Gulf, the Middle East and 
East Africa. 

Commenting on the expansion 
of Asyad Shipping’s ocean-
freight service to Malaysia and 
Singapore, ASYAD Shipping 
CEO, Ibrahim  Al  Nadhairi, said:

“We are delighted to be directly 
connecting Oman, and in par-
ticular the port of Sohar, with key 
southeast Asian growth markets 
and providing exciting new op-
portunities to Asyad Shipping’s 
existing and future customers. 
Asyad’s owned and integrated 
network with logistics facilities 
provides unparalleled security 
and control over all aspects of 
operations, benefting custom-
ers.  
 
“This the first of its kind service, 
will increase delivery speed and 
ensure goods coming from Sin-
gapore and Malaysia have direct 
and easy access, using a trust-
ed shipping solutions provider, 
to the GCC, the Middle East and 
East Africa markets with in ex-
cess of  500 million consumers.” 

Abdulrahman Al Hatmi, 
Group CEO, Asyad Group add-
ed: 

“The new Singapore and Malay-

sia services are an important 
step forward in securing Asyad 
and Oman’s position as a glob-
al logistics leader and gateway 
to growing consumer markets, it 
serves to demostrate that ASYAD 
offers one of the most compet-
itive, advanced, efficient and 
technologicallyintegrated logis-
tics solutions worldwide.

New Asyad Group Service Directly Connects 
Oman with Singapore and Malaysia

ASYAD is Oman’s integrated logistics 
provider – with an ambition to make 
the country one of the world’s top 
ten logistics hubs. The Group offers 
integrated services and end-to-end 
logistics – demonstrably improving 
performance, creating efficiencies 
and offering economies of scale. 
The Group’s customers benefit from 
Oman’s location - situated close to 
global trade routes and with major 
global ports within 2 week’s sail. 

The company’s website is https://
www.asyad.om/ 

NEWS
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Immediate, secure payments 
reduce port congestion as well 
as lead times and cost for car-
riers, forwarders, and cargo 
owners across multiple modes 
of transport

AUSTIN, Texas – January 
27, 2022 – E2open Parent 
Holdings, Inc. (NYSE: ETWO), 
a leading network-based 
provider of a cloud-based, 
mission-critical, end-to-end 
supply chain management 
platform, today announced 
a strategic partnership with 
PayCargo, a leading global 
logistics payment solution, 
to simplify and speed up the 
freight payment process for 
carriers, fowarders, and ship-
pers that move the world’s 
goods.  

The E2open platform will 
embed payment processes 
to facilitate faster release of 
cargo at ports via PayCargo’s 
secure, cost-efficient solution 
thereby eliminating the tradi-
tional, resource-intensive sys-
tem of requesting, printing, 
mailing, and delivering checks, 
wire transfers or cash. This 
combined capability will allow 
shippers, forwarders and car-
riers a seamless process for 
booking, confirming, tracking, 
settling, and releasing cargo, 
facilitating more efficient and 
seamless movement of goods 
from origin to destination.

“Our partnership with PayCargo 
not only improves our clients’ 
experience, it also continues to 
make E2open the leading end-
to-end supply chain platform 

and network provider to now 
include payment and settlement 
capabilities across modes. We 
are committed to growing our 
strategic partner ecosystem with 
high-value technology solutions 
that improve our clients’ ability 
to do business,” said Michael 
Farlekas, chief executive officer 
of E2open. “With PayCargo, we 
extend our payment and settle-
ment capabilities to additional 
modes, and have the opportu-
nity to further streamline more 
than a quarter of the world’s 
cargo processes. This has a tre-
mendous impact on the efficien-
cy of freight movements and 
reduction of congestions, which 
positively impacts environmen-
tal sustainability.”

“We are thrilled to embark on 
this partnership with E2open,” 

E2open and PayCargo Announce Partnership 
to Expedite the Freight Payment Process, 

Helping to Clear Bottlenecks and
Move Cargo Faster



said Eduardo Del Riego, chief 
executive officer of PayCargo. 
“The combination of E2open’s 
supply chain network with 
PayCargo’s financial platform 
will provide more logistics ser-
vice providers access to instant 
payments and helps ensure 
cargo is released as quickly as 
possible so it can get to its desti-
nation on time.” 

Furthering E2open’s objec-
tive to help companies op-
erate more efficiently and 
sustainably, the integrated 
solution will improve port 
congestion and reduce pollu-
tion by expediting the freight 
discharge process, reducing 
idle in-terminal yard time for 
both containers and trucks. 
The impact can be further 
enhanced when carriers and 
truckers combine this solu-
tion with advanced container 
management capabilities of 
E2open’s Avantida Container 
Management, which helps re-
duce empty miles once a con-
tainer is moved inland. 

About PayCargo

PayCargo is the number-one 
financial platform for moving 
money and vital remittance 
information between supply 
chain payers and vendors. 
PayCargo’s online solution al-
lows you to move cargo fast-
er and reduce payment costs 
more than any other platform 
available.

PayCargo currently has over 
5,000 active logistics vendors 
in the network including major 
ocean carriers such as MSC, 
Ocean Network Express, ZIM, 
Maersk, Evergreen, Yang Ming 
and hundreds of other termi-
nals and CFS stations. Most 
of these Vendors release the 
cargo within an hour of receiv-
ing the “Payment Approval” 
alert from PayCargo. All other 
Vendors release cargo no later 
than the following morning.

About E2open

At E2open, we’re creating a 
more connected, intelligent 
supply chain. It starts with 
sensing and responding to re-
al-time demand, supply and 
delivery constraints. Bringing 
together data from custom-
ers, distribution channels, 
suppliers, contract manufac-
turers and logistics partners, 
our collaborative and agile 
supply chain platform ena-
bles companies to use data in 
real time, with artificial intel-
ligence and machine learning 
to drive smarter decisions. All 
this complex information is 
delivered in a single view that 
encompasses your demand, 
supply, logistics and global 
trade ecosystems. 

E2open is changing 
everything. Demand. Supply. 
Delivered.™ 

Visit www.e2open.com.

NEWS
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shipper, participating in this 
survey will provide valuable 
data to index the performance 
of your LSP’s” Developed with 
Dr. Rajesh Piplani, Director 
of the MSc in Supply Chain 
and Nanyang Technological 
University, the index analyses 
the responses of up to 100 
major shippers who spend at 
least US$1 million a year with 
a particular LSP in airfreight, 
ocean, warehousing or ex-
press services. The first index 
of its kind to be released glob-
ally, it will not be vendor spon-
sored but rather driven by the 
real and accurate feedback 
provided by major shippers. 
Companies interested to con-
tribute to the index can com-
plete the survey questions at

The Logistics & Supply Chain 
Management Society is the 
regional professional body for 
Logistics practitioners.

Practically all areas of the 
Logistics spectrum are rep-
resented in the Society. 
Shippers, Freight Forwarders, 
Academics, Students, Carriers, 

Logistics & Supply Chain Management Society 
(LSCMS), Supply and Distribution Group 

Global Logistics Service 
Provider Benchmarking 

Singapore 12th August 2021: 
Recognising the heightened 
focus on overall supply chain 
performance due to increased 
disruption and challeng-
es, shippers, manufacturers 
and beneficial cargo own-
ers (BCO’s), are increasingly 
faced with soaring freights 
rates and what they, correct-
ly or otherwise, perceive to 
be sub-standard or inferior 
service.

Additionally, many companies 
today are placing an increased 
focus and significance in as-
sessing the wherewithal of a 
Logistics Service Provider by 
their sustainability and digi-
talization initiatives and capa-
bilities – aside from rates and 
service levels.

According to Mr. Kendrick 
Ng, of the LSCMS Supply and 
Distribution group, “It is a 
crowded and convoluted play-
ing field and there are seldom 
unbiased or uninfluenced 
qualitative and quantitative 
data to manage these percep-
tions - real or otherwise. As a 

Personal Effects Movers and 
other individuals and organ-
isations form our core. With 
an emphasis on commercial 
experience and expertise we 
are the lead platform for the 
development of Logistics in 
the region and work with our 
members, government, or-
ganisations and profession-
als in raising the profile and 
expertise through a range of 
activities.

Like most professional bodies, 
the Logistics & Supply Chain 
Management Society empha-
sises a commitment to ongo-
ing education and encourag-
es performance consistent 
with a generally agreed body 
of knowledge or standards. 
Members of our Society are 
recognised as members of a 
professional body through 
the work we continue to per-
form. The LSCMS has the 
proven history, framework, 
value for money and strate-
gic reach to make it the right 
choice for you. 

LOGISTICS & SUPPLY CHAIN MANAGEMENT SOCIETY



Logistics & Supply Chain 
Management Society 
(LSCMS), Supply and 

Distribution Group 
Launches

The Society was formed by 
Logistics professionals with 
the following objectives :

• To promote professional 
development of Logistics 
and Supply Chain 
Management;

• To serve as a resource 
centre for its members 
and parties interested 
in Logistics and Supply 
Chain Management;

• To serve as a resource 
centre and focal point 
that demonstrably re-
inforces Singapore as a 
regional Logistics and 
trans-shipment hub; and

• To advance, study and 
disseminate techniques 
and applications on 
Logistics and Supply 
Chain Management.

• 

 

Scan the QR Code and Find Out 
More on the Logistics & Supply 
Chain Management Society 

LOGISTICS & SUPPLY CHAIN MANAGEMENT SOCIETY
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Qatar Airways Cargo 
launches a CO2

Emission Calculator

Qatar Airways Cargo customers 
can now determine their 
shipments’ carbon emissions via 
an online emission calculator, as 
the airline works on developing a 
fully integrated carbon offsetting 
solution. 

DOHA, Qatar – Environmental 
sustainability and 
decarbonisation in particular 
are central to Qatar Airways 
Cargo’s corporate strategy. 
In November 2021, it became 
the first cargo airline to join 
the IATA CO2NNECT platform 
and has since been working on 
developing a fully integrated 

carbon offsetting solution 
for its customers. The initial 
milestone was recently 
reached with the introduction 
of a cargo carbon emission 
calculator.

Qatar Airways Cargo customers 
interested in knowing the 
environmental impact of their 
shipments being transported 
on the airline’s network, now 
have access to this simple 
carbon emission calculator. 
Available under the eServices 
menu on the airline’s website: 
https://www.qrcargo.com/
calculate-emissions, the 

calculator quickly determines 
the shipment’s total CO2 
emissions in kilos or pounds, 
depending on customer 
preference. The user simply 
enters the shipment’s origin, 
destination, flight date, and 
weight to obtain the different 
flight options and their 
respective carbon emissions.

This fully functioning carbon 
emission calculator was 
developed based on the 
published IATA methodology 
for use in offsetting 
programmes: it automatically 
considers various factors 

NEWS
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About Qatar Airways Cargo

Qatar Airways Cargo, the world’s 
leading international air cargo 
carrier is based in Doha, State of 
Qatar. It serves a global network of 
more than 60 freighter destinations 
and 140 passenger destinations 
utilising freighters, belly-hold 
passenger flights, passenger 
freighters and mini freighters. The 
airline’s freighter fleet includes 
two Boeing 747-8 freighters, two 
Boeing 747-4 freighters, 26 Boeing 
777 freighters, one Airbus 310 
freighter and two B777-300ER 
mini freighters. It also has an 
extensive road feeder service (RFS) 
network.

With considerable investments 
in its products, services, quality 
handling, infrastructure, facilities, 
people and procedures at each of 
its destinations, the cargo carrier 
provides high operating standards 
for the transportation of cargo. 
Qatar Airways Cargo remains 
committed to sustainability and 
giving back to communities it 
serves through its sustainability 
programme WeQare, built on 
the key pillars of sustainability: 
environment, society, economy 
and culture.  Website: www.
qrcargo.com

such as aircraft type, route-
specific data, as well as 
passenger and cargo load 
factors. The calculator is the 
first step towards developing 
a fully integrated cargo carbon 
offsetting solution for Qatar 
Airways Cargo’s customers. 
Eventually this information 
tool will be integrated into the 
online booking process, and 
customers will be offered a 
selection of carbon offsetting 
project options to choose from. 
The IATA CO2NNECT program 
will ensure that the credits 
purchased to offset emissions 
are from projects delivering 
verified carbon reductions 
and wider environmental and 
social benefits.

“Following our joint Qatar 
Airways Cargo-IATA project 
pilot to launch a new voluntary 
carbon offsetting programme 
for air cargo shipments, Qatar 
Airways Cargo is now proud to 
unveil our Emission Calculator,” 

Guillaume Halleux, Chief 
Officer Cargo of Qatar Airways 
Cargo, announces. “To improve 
a situation, it is important 
to establish the status quo. 
This calculation tool enables 
our customers to get a better 
overview their shipments’ 
carbon footprint with us. It is 
the first step in our plan to offer 
a complete offsetting capability 
as part of the CO2NNECT 
programme we have entered 
into with IATA.”
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Royal Brunei Airlines extends 
ECS Group GSA partnership

ECS Group has secured a 
2-year contract extension 
with Royal Brunei Airlines and 
will represent the cargo divi-
sion of the airline at a mix of 
online and offline destinations 
across 9 territories: S.E Asia, 

Australia, China, Middle East/
Saudi Arabia, New Zealand, 
India, United States, and 
Canada. The GSA partnership 
with Royal Brunei Airlines 
first began in 2018 in 11 coun-
tries: Singapore, Malaysia, 
Thailand, Philippines, Vietnam, 
Hong Kong, United Kingdom, 
Indonesia, Taiwan, Japan, and 
Korea. The new contract which 
starts on 01 February 2022 and 
runs through to 31 January 
2024, now counts 26 countries, 
though excludes Indonesia, 
Taiwan, and Japan. The pan-
demic largely disrupted the 
airline’s operations which orig-
inally included daily flights to 
most of the countries in its 
network. Certain destinations 
currently remain suspended. 

However, ECS Group will con-
tinue to support Royal Brunei 
in diversifying to new desti-
nations, and predicts a large 
increase in tonnage over the 
next two years. 

ECS Group has secured a 
2-year contract extension 
with Royal Brunei Airlines and 
will represent the cargo divi-
sion of the airline at a mix of 
online and offline destinations 
across 9 territories: S.E Asia, 
Australia, China, Middle East/
Saudi Arabia, New Zealand, 
India, United States, and 
Canada. The GSA partnership 
with Royal Brunei Airlines 
first began in 2018 in 11 coun-
tries: Singapore, Malaysia, 
Thailand, Philippines, Vietnam, 

A total of 26 
countries are listed 

in the 2-year GSA 
contract between 
Royal Brunei and 
ECS Group that 

comes into effect 
on 01 February 

2022. ECS Group has 
represented the 

airline in 11 countries 
since 2018.

NEWS
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Hong Kong, United Kingdom, 
Indonesia, Taiwan, Japan, and 
Korea. The new contract which 
starts on 01 February 2022 and 
runs through to 31 January 
2024, now counts 26 countries, 
though excludes Indonesia, 
Taiwan, and Japan. The pan-
demic largely disrupted the 
airline’s operations which orig-
inally included daily flights to 
most of the countries in its 
network. Certain destinations 
currently remain suspended. 
However, ECS Group will con-
tinue to support Royal Brunei 
in diversifying to new desti-
nations, and predicts a large 
increase in tonnage over the 
next two years. 

“We are committed to giving 
our customer ECS Group’s best 
and are proud to have secured 
this contract extension. It is the 
result of excellent teamwork 
within ECS Group headquar-
ters and stations, and testa-
ment to our close partnership 
with Royal Brunei,” Noor 
Azizah, ECS Group Regional VP 
Asia Pacific (exc. China), states. 

“We look forward to another 
two years of working hand-in-
hand with this award-winning, 
boutique airline offering great 
service!”

“Royal Brunei Airlines is 
delighted to continue its Cargo 
GSA relationship with ECS 
Group. The renewed relation-
ship will further strengthen 
the partnership between Royal 
Brunei Airlines and ECS Group, 
with extended coverage of key 
territories such as Australia and 
UAE, as well as potential offline 
markets in USA, Canada, and 
India. With their network cov-
erage, we believe and hope to 
see ECS Group enhance Royal 
Brunei Airline’s footprint and 
presence with improved rev-
enue performance in the rep-
resented territories,” Christina 
Chua, Senior Vice President 
Passenger, Cargo and Charter 
Sales at Royal Brunei Airlines, 
says.

Royal Brunei Airlines oper-
ates one of the world’s young-

est fleets consisting of B787, 
A320 NEO, and a Freighter 
A320 NEO aircraft. The con-
verted A320 is the result of a 
joint Royal Brunei/ECS Group 
project team, formed in late 
2020. Within 6 months, the 
A320 plane was converted to 
a cargo-in-cabin aircraft and 
flew its first commercial char-
ter flight on 21JUN21. To date, 
the charter freighter serves 

About ECS Group

ECS Group is the world leader 
in GSSA business, serving 
airlines. Representing hun-
dreds of companies in over 
50 countries through its 167 
offices, ECS Group knows 
it can count on its 1,200+ 
employees around the world 
to offer high-quality service 
tailored to each of its part-
ners. Thanks to this ever-in-
creasing network, in 2020 ECS 
Group carried over 1,100,000 
tons on behalf of the airlines 
it represents and, in this way, 
contributes to their growth 
and development on the 
international stage in the air 
cargo sector. ECS Group has 
received many awards from 
its peers and is the favoured 
partner and go-to GSSA in the 
cargo industry.

For more details, visit the ECS 
Group website:  www.ecs-
group.aero   

NEWS
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Peli BioThermal Opens First 
Network Station in China

Peli BioThermal, the life sci-
ence industry’s cold chain 
partner from discovery to 
distribution, announces 
the opening of its first 
network station in China. 
Located in Shanghai, the 
new network station will 
serve worldwide cus-
tomers of the Crēdo™ on 
Demand rental program.

“China is the second largest 
pharmaceutical market in 
the world, and the country 
has plans to significantly 
grow its pharmaceutical 

industry over the next five 
years,” said Dominic Hyde, 
Vice President – Global 
Services at Peli BioThermal. 
“Our new network station 
will make temperature 
controlled shipping logis-
tics more convenient for 
customersdoing work in 
the broader Asia-Pacific 
region.”

China is a growing compo-
nent in the global market 
for manufacturing and 
distribution of pharma-
ceuticals, including as the 

leading producer of active 
pharmaceutical ingredi-
ents and a top producer of 
generic drugs. Through the 
“Made in China 2025” plan, 
China aims to further grow 
its pharmaceutical indus-
try, focusing on drug inno-
vation through research 
and development.

China’s pharmaceuti-
cal market continues to 
be an area of significant 
growth. According to 
the International Trade 
Administration, China’s 

NEWS
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pharmaceutical market 
value reached almost 
$134 billion in 2018 and is 
expected to grow to $161.8 
billion by 2023.

The Shanghai market is 
home to several of China’s 
top 10 pharmaceutical 
manufacturersincluding 
Shanghai Pharmaceuticals 
and Shanghai Fosun 
Pharmaceutical, and is 
a base for world-lead-
ing pharma companies 
including Johnson &amp; 
Johnson, Roche, Novartis, 
Pfizer, Bayer, AstraZeneca 
and GlaxoSmithKline. 
Shanghai joins Peli 
BioThermal’s network of 
more than 100 network 
stations and drop points 
around the world and is 
the fourth network station 
in the Asia-Pacific region.

Visit www.pelibiothermal.
com to learn more about 

the wide range of Peli 
BioThermal products and 
offerings.

About Peli BioThermal
Peli BioThermal offers the 
widest range of tempera-
ture-controlled packaging and 
service solutions to the global 
life sciences industry. The 
company’s products ensure 
that delicate biological mate-
rials arrive intact and effec-
tive, despite exterior envi-
ronments. Peli BioThermal 
is dedicated to developing 
innovative products designed 
to fulfill the complex needs of 
the global life sciences indus-
try. Peli BioThermal’s custom-
ers benefit from its extensive 
expertise in ensuring that 
temperature stability is main-
tained throughout the distri-
bution chain. The company 

also offers a complete portfo-
lio of services and software to 
support end-to-end temper-
ature-controlled packaging 
asset management. The com-
pany’s efforts have received 
recognition including the U.S. 
Army’s Greatest Inventions, 
two UK Queen’s Awards for 
Enterprise: International Trade 
in 2018 and Innovation in 
2017, the Made in Minnesota 
Manufacturing award for 
supply chain innovators and 
the Finance &amp; Commerce 
Progress Minnesota award 
for business growth. Peli 
BioThermal is a division of 
Pelican Products, Inc., the 
global leader in the design 
and manufacture of high- per-
formance protective cases, 
advanced portable lighting 
systems and rugged gear for 
professionals and outdoor 
enthusiasts. For more infor-
mation, visit pelibiothermal.
com.

NEWS
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Parcel Rates Are
Going Through The 
Roof: 4-7% Increase 

The general rate 
increase (GRI) for 

parcel and express 
shipments in Europe 

will this year be 
between 4% and 7% 
(4-6% domestic; 5-7 

cross border). That is 
one of the re-sults of 
the 6th edition of the 
Transport Monitor of 

BCI Global.

As the parcel revenue growth 
is forecasted to double in 
the next 5 years parcel and 
express shipments are one of 
the hottest growth markets 
in the logistics industry. “It is 
exactly this market growth 
fueled by e-commerce, in 
combination with increas-

ing costs for fuel, drivers and 
accessorial cost which results 
in this unprecedented high 
cost increase”, explains Carlo 
Peters, Principal Consultant 
at BCI Global. BCI Global is 
a leading supply chain and 
location consultancy, advis-
ing manufacturers, brand 
owners, (online) retail chains, 
logistics services providers 
and express carriers. BCI has 
offices in Europe, US, China 
and Singapore. The increase 
mentioned is based on a panel 
survey, in which 50 supply 
chain and logistics lead-ers 
from logistics services pro-
viders and electronics, health-
care and industrial products 
companies across Europe reg-
ularly participate. 

Market structure

The European market is dom-
inated by six pan-European 
players: UPS, DHL, Fedex TNT, 
DPD, Geodis and GLS, with 
Amazon as fast runner-up with 
its second place already in the 
UK. Traditionally ‘local heroes’ 
like Royal Mail in the UK and La 
Poste in France have in their 
home markets high market 
shares of respectively 34% and 
48%”, adds Robert Wieggers, 
senior consultant. 

Tactics

But there are no reasons just 
to wait and see how costs 
increase. BCI Global identi-
fied 5 tactics to mitigate and 

By Buck Consultants International

PARCEL RATES ARE GOING THROUGH THE ROOF: 4-7% INCREASE
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reduce the parcel spend.

Tactic 1:  Service strat-
egy – reduce the need for 
speed

Align with the business on 
the need for speed. Is a 
‘Guaranteed next day’ or 
a ‘pre-noon’ service really 
required, or does a ‘Standard 
24-48hr’ or even an economy 
ground parcel ser-vice suffice? 
The price difference between 
a (very) fast and a regular 
parcel can easily be factor 3 
to 6 in favor of the ‘Standard’ 
service.

Tactic 2: Change the com-
pany’s distribution network 
set up by having an in local 
market  d i s t r i b u t i o n 
presence

Significant savings often can 
be found in the basics of the 
design of a company’s supply 
chain e.g. by moving ship-
ping points closer to, or even 
into local markets. Recent 
studies for BCI clients show 
25+% reduction of freight cost 
and more than 10% reduc-
tion on total logis-tics costs. 
Opportunities can be iden-
tified through an integral 
distribution network design 
study. Also in the basic design 
of packaging companies can 
consider how to prevent ‘to 
ship air’ or use envelopes or 
polybags in order to create 
freight savings.

Tactic 3: Multi carrier set up 
instead of a single provider

Selecting one global parcel 
carrier that serves all mar-
kets with cross-border solu-
tions is the easy way of setting 
up a parcel freight solution. 
Depending on volumes, pro-
files and re-quirements com-
panies can reduce cost and 
often also increase service 
by considering a multi car-
rier strategy and the use 
of local partners combined 
with a direct local network 
in-feed model. Such models 
are more complex to manage 
but can reduce the parcel bill 
signif-icantly.

Tactic 4: Better procure-
ment and negotiate a better 
deal, not just the rate

Important question is whether 
to run a tender process with 
Requests For Proposals or just 
to negotiate with the incum-
bent(s). Rate benchmarking 
can provide good insights to 
make that decision. If compa-
nies decide to run an RFQ they 
need to understand the differ-
ent ways of pricing of the car-
riers (e.g. per parcel, per kgs, 
dimensional weight) as well 
as the detailed cost drivers 
that build up the parcel price, 
including the impact of ship-
ment characteristics on the 
base rate, the surcharges and 
other accessorial costs. 

Incomplete insights, or false 
assumptions can lead to 
selecting the wrong provider 
and too high freight bills.

Tactic 5:   Have access 
to data to enable the tactics 
mentioned

The base for the determina-
tion of the four tactics men-
tioned lies in the availability of 
the cor-rect and the right level 
of detail of data. An advanced 
carrier agnostic Transport 
Manage-ment Systems (TMS) 
with options such as dynamic 
carrier allocation and freight 
auditing are a pre-requisite to 
manage the parcel freight bill 
on day to day basis, and can 
provide the data to improve 
on a ongoing basis.

BCI Global carries out 
research, advises, implements 
and performs project man-
agement in the areas of supply 
chain strategy and design, 
international business strat-
egy, location search and site 
selection, regional economic 
development, real estate and 
logistics. 

More information: 

Carlo Peters, carlo.peters@
bciglobal.com,  +31 6 22 91 72 
54

Robert Wieggers, robert.
wieggers@bciglobal.com, +31 
6 11 18 35 88

PARCEL RATES ARE GOING THROUGH THE ROOF: 4-7% INCREASE
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The State of Truck
Manufacturing

and How it Will Affect 
Freight Capacity

and Rates
By Steve Raetz, Director, Research & Market Intelligence, C.H. Robinson
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Combined with C.H. 
Robinson’s own technolo-
gy and data from the largest 
network in the freight indus-
try, our partnerships with re-
search firms and universities 
help our customers stay on 
top of the trends that influ-
ence their supply chains. I had 
the opportunity to sit down 
with Tim Denoyer, vice pres-
ident at ACT Research, to ask 
him about the current state of 
Class 8 truck manufacturing 
and what it means for truck-
load and less than truckload 
(LTL) capacity in the near fu-
ture. His responses are below.

ACT Research’s Class 8 data 
delineates trailer-hauling trac-
tors to exclude trucks that 
don’t haul highway freight, 
such as refuse haulers, dump 

trucks, and cement mixers. If 
you see Class 8 truck manu-
facturing data, in trade press 
or elsewhere, remember, it 
isn’t all highway tractors.

WHY DOES CLASS 8 TRUCK 
MANUFACTURING DATA 
MATTER?

In the highly competitive 
trucking industry, freight rates 
are determined by supply and 
demand. Both are critical, but 
in our analysis, supply is the 
single best predictor of rates 
over the long term. If you un-
derstand where capacity is 
headed, you can plan more 
effectively for rate cycles in 
the future. Though drivers are 
a piece of the supply puzzle, 
expectations for truck man-
ufacturing —including both 

tractors and trailers—plays a 
key role. 

WHERE ARE CLASS 8 TRAC-
TOR SALES HEADED, AND 
WHAT DOES THIS MEAN FOR 
CAPACITY?

As I mentioned earlier, there’s 
a lot at play. Here are a few in-
sights on the future of Class 8 
tractor sales.

Mind the backlog. A Class 
8 order typically takes six to 
eight months to turn into a 
sale, and the backlog of orders 
is already filling into 2022. 
Particularly in today’s environ-
ment, orders placed today will 
not turn into capacity for quite 
some time.

THE STATE OF TRUCK MANUFACTURING AND HOW IT WILL AFFECT FREIGHT CAPACITY AND RATES
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Replacement is fundamen-
tal. To understand whether 
trucking capacity might actu-
ally grow, we look at whether 
Class 8 tractor sales exceed 
tractor replacement. The 
number of tractors that need 
to be replaced varies over time 
and will rise over the next cou-
ple years. But as constraints in 
parts and materials begin to 
ease and production resumes 
its climb, we do expect the U.S. 
highway fleet to grow by near-
ly 50,000 tractors or ~3.7% this 
year and even more next year, 
after shrinking in 2020.

Return on investment is key. 
The factor that explains most 
changes in tractor sales is nei-
ther replacement nor freight 
demand. As shown in the 
chart below, sales vary with 
economic returns. In other 
words, truckers buy trucks 
to make money. With truck-
er earnings and tractor sales 
tracking toward record levels 
this year and next, we expect 
the acceleration in capacity 
growth to materially change 
today’s tight environment by 
next year.

Supply chain constraints. With 
extremely strong equipment 
demand, our 2021 sales out-
look would be considerably 
higher were it not for supply 
chain constraints. Risk re-
mains that worsening short-
ages of semiconductors, resin, 
and other parts and raw mate-
rials could lead tractor sales to 
fall short of our forecasts into 
next year.

WHY IS THE SUPPLY OF 
TRAILERS AND INTERMOD-
AL CHASSIS SO TIGHT?

Broadly speaking, trailer pro-
duction is not as constrained 
as tractor production. Unlike 
tractors, trailers don’t have 17 
microchip clusters. However, 
the trailer production pro-
cess is still quite manual, and 
labor shortages are slowing 
the ramp-up of trailer pro-
duction—perhaps even more 
so than lumber and metal 
shortages.

U.S. dry van trailer production 
began at a 150,000 annual-
ized rate in Q1, compared to a 
five-year average of 177,000. 
ACT’s forecast anticipates pro-

duction rising to an annual-
ized rate of 200,000 by Q4 as 
constraints are resolved. That 
equates to a 40% increase in 
production this year. After 
2015 through 2019 were five 
of the best years in van trailer 
history, 2021 production will 
still be below those levels due 
to supply chain constraints, 
adding pent-up demand for 
another push higher next 
year. Reefer van and flatbed 
production have experienced 
similar early year constraints, 
with materially higher 2021 
exit velocities anticipated. But 
with anecdotal reports of an 
increase in trailers being used 
for storage, and the impor-
tance of drop-and-hook rising 
due to the driver shortage, 
the trailer market is likely to 
remain tight.

The intermodal sector is ex-
periencing a historic surge 
in demand from strong retail 
spending, restocking, and 
higher truckload rates open-
ing significant conversion 
opportunities. Chassis pro-
duction has missed our expec-
tations significantly this year 
despite a very strong order 



MARCH  2022     |     www.CargoNOW.world    |    22 

THE STATE OF TRUCK MANUFACTURING AND HOW IT WILL AFFECT FREIGHT CAPACITY AND RATES

S t e v e 
has been 
with C.H. 
Robinson 
s i n c e 
1989. He 
current l y 
l e a d s 

our academic research and 
market insights efforts. Steve is 
a graduate of Minnesota State 
University, Mankato and serves 
on the advisory committee for 
MIT’s Center for Transportation 
and Logistics and CSCMP’s 
Board of Directors.

ABOUT THE AUTHOR

STEVE RAETZ

book, as the chassis supply 
chain is uniquely challenged. 
Since most chassis parts are 
imported, the chassis short-
age can’t be cleared until the 
port backlog is cleared, and 
the port backlog can’t be 
cleared until the chassis short-
age is cleared.

WHY IS THE SUPPLY OF 
TRAILERS AND INTERMOD-
AL CHASSIS SO TIGHT?

Cycles typically take more time 
to reverse, but the pandemic 
shook both key elements of 
the supply side: equipment 
and drivers. Major shifts in 
demand toward goods and 
away from services were a 
big factor, as were the widely 
discussed driver availability 
challenges.

Less well-understood is the 
impact of the unprecedent-

ed downtime at truck plants 
in the first few months of the 
pandemic, as manufacturers 
closed and planned how to 
return safely. This production 
shock removed about 15,000 
tractors from the Class 8 high-
way fleet just as retail freight 
demand was roaring back. It 
typically takes considerably 
longer for freight cycles to re-
balance, but the combination 
of positive demand effects 
and negative supply effects 
tightened the freight market 
significantly faster than ever 
before.

HOW LONG WILL IT TAKE 
TO REBALANCE THE TRUCK 
MANUFACTURING MARKET?

From a truck manufacturing 
standpoint, we expect the 
market to rebalance by mid-
2022, as shown in the chart 
below. 

A diverse array of driver fac-
tors will also play a role in the 
rebalancing of the market. 
Demographics, drug testing, 
growth in local driving jobs, 
driver schools reopening, the 
end of extended unemploy-

ment benefits in September, 
and driver pay are key “it’s 
different this time” elements 
factored into forecasts in the 
monthly ACT Freight Forecast 
report.

C.H. Robinson solves logistics 
problems for companies across 
the globe and across industries, 
from the simple to the most 
complex. With $28 billion in 
freight under management and 
20 million shipments annually, 
we are one of the world’s largest 
logistics platforms. Our global 
suite of services accelerates 
trade to seamlessly deliver the 
products and goods that drive 
the world’s economy. With the 
combination of our multimodal 
transportation management 
system and expertise, we use 
our information advantage 
to deliver smarter solutions 
for our 100,000 customers 
and 85,000 contract carriers. 
Our technology is built by and 
for supply chain experts to 
bring faster, more meaningful 
improvements to our customers’ 
businesses. As a responsible 
global citizen, we are also proud 
to contribute millions of dollars 
to support causes that matter 
to our company, our Foundation 
and our employees.

For more information about 
the freight market and fac-
tors impacting supply and 
demand, visit C.H. Robinson’s 
North American Freight 
Market Insights hub.
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What Is 
Transportation 

Optimization and What 
Does It Have To Do With 
Managed Transportation

By GlobalTranz
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Part of the challenge in manag-
ing the modern supply-chain is 
due to its sheer size and com-
plexity. There are many work-
ing parts, network partners, 
and opportunities for things to 
go wrong that some are often 
overlooked. Rather than hoping 
everything runs as smoothly, 
shippers today need to apply 
technology to ensure high cus-
tomer experience levels are 
achieved and all shipments are 
delivered on time and in full. 
Additional opportunities can 
be reached through transpor-
tation optimization whether 
using a 3PL or 4PL. It’s impor-
tant to understand how trans-
portation optimization can 
work well with managed trans-
portation service providers to 
attain that goal. 

Defining Transportation 
Optimization

An optimized supply chain is 
one that is as efficient as pos-
sible; it is more likely to reduce 
costs, increase customer satis-
faction rates, and add value for 
stakeholders. True optimization 
applies data to ensure all deci-
sions and processes are carried 
out to their fullest potential. 
That means identifying areas 
of waste, overlap and large vol-
umes and enabling continuous 
improvement through the use 
of transportation metrics to 
track performance. Leveraging 
data for continuous improve-
ment makes transportation 
optimization more synonymous 
with managed transportation.

How Managed 
Transportation Enables 
Ongoing Optimization 

Across Your Network

While managed transportation 
and transportation optimi-
zation may go hand-in-hand, 
they are not necessarily identi-
cal. Managed transportation is 
about streamlining and central-
izing the whole process of both 
inbound and outbound logis-
tics, ranging from warehousing 
through delivery. These pro-
cesses are intrinsically linked 
and require shared data and 
collaboration across all network 
partners.

For instance, managed trans-
portation includes value-added 
logistics capabilities, including:

• Logistics consulting and 
analysis to understand cur-
rent needs, costs, savings 
opportunities by mode, 
benchmarking and imple-
mentation or training of 
new systems.

• Shipment planning and 
execution capabilities that 
can be used to optimize 
shipments in real time, 
route freight, track carrier 
rates, manage the inbound 
flow of goods and integrate 
with the dozens, if not hun-
dreds, of possible vendor 
platforms.

• Carrier procurement and 
management processes to 
handle initial vetting and 
qualification through ongo-
ing management with car-
rier scorecards to ensure 
freight cost reductions 
occur, which are key bene-
fits to working with a com-
pany like GlobalTranz that 

has 50,000+ carriers active 
within its system.

• Dedicated account man-
agement to track overarch-
ing goals and value of man-
aged transportation, using 
scorecards, quarterly busi-
ness reviews, and continu-
ous assessments to ensure 
promised results live up to 
the hype in reality.

Transportation optimization 
is part of enabling proactive 
supply chain management. 
Outsourcing —the root of man-
aged transportation—is also 
involved.

As reported by Supply Chain 
Dive, “First is monitored outsourc-
ing, which is the traditional form 
in which production or service is 
contracted out to suppliers with 
infrequent performance evalua-
tions. Using an offshore vendor 
to manufacture a component for 
a larger automotive assembly is a 
typical example.

Orchestrated outsourcing is more 
common in logistics, where busi-
nesses require close coordination 
with a supplier who has a core 
competency in a particular disci-
pline. A 3PL is a common orches-
trated relationship, in which the 
provider is part of the day-to-
day operations with frequent 
communications.”

It’s the view from outside that 
allows 3PLs to orchestrate all 
aspects of freight manage-
ment from within the net-
work through transportation 
optimization.

WHAT IS TRANSPORTATION OPTIMIZATION AND WHAT DOES IT HAVE TO DO WITH MANAGED TRANSPORTATION
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Another Thing to 
Consider: Network 
Versus Execution-Level 
Optimization

Once an organization has a 
broad understanding of the 
meaning of transportation opti-
mization and its relationship to 
manage transportation, there 
is another confounding factor. 
Transportation optimization 
can occur at a network level 
and an execution level.

Network level optimization 
focuses more on higher-level 
design improvements like 
landed costs analysis of moving 
facilities, such as suppliers, 
manufacturers and distribu-
tion centers, assessing aggre-
gate level impact of transpor-
tation expenses for customer 
demand changes, e.g., new cus-
tomers, new product releases, 
and aggregate level service 
impacts.

Execution level considers busi-
ness rules and defined freight 
profiles to ensure end customer 
commitments are held while 
achieving the highest value to 
transport goods.

As a further example, a broad 
mix of carriers allows for rapid 
scalability during times of dis-
ruption. A managed trans-
portation solutions provider 
could enable that with pre-on 
boarded carrier networks. 
However, those carrier net-
works lack value if they cannot 
be immediately tapped when 
needed. That is where an exe-
cution-level optimization, using 
technology to seamlessly auto-
mate and complete execution 
processes for each shipment is 
important. Loads of informa-
tion can be overwhelming so 
see transportation terminology 
to learn more.

Put the Power of 
Technology and 
People to Work to 
Take Advantage 
of Transportation 
Optimization

The modern supply chain con-
tinues to evolve and become 
more complex Finding success 
depends on around-the-clock 
scalability, insight into spe-
cific market granularities, clear 
data and visibility, and under-
standing how to stay strategic. 

Learn more about transpor-
tation optimization and how 
it can help you drive operative 
advantage while meeting cus-
tomer expectations and deliv-
ery requirements.

WHAT IS TRANSPORTATION OPTIMIZATION AND WHAT DOES IT HAVE TO DO WITH MANAGED TRANSPORTATION

About GlobalTranz

GlobalTranz provides 
shippers of all sizes with 
fast and reliable transpor-
tation services across all 
major modes of freight. 
Reliable capacity, expert 
support, and technolo-
gy-driven agility are some 
of the ways our custom-
ers benefit from partner-
ing with GlobalTranz. Our 
transportation network 
includes over 120 best-in-
class LTL carriers and over 
50,000 active truckload 
carriers.
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Software Alone Is 
Not Enough: 

Factoring People
into Successful 

Implementations
By Gerry Daalhuisen, VP Solution Implementations, MPO
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“Digital transformation” typi-
cally refers to a technological 
upgrade. Yet, the new technol-
ogy is just a tool to get at the 
heart of what’s really driving 
the initiative: a desire to change 
and optimize processes. While 
a tool can have powerful capa-
bilities, its strength and success 
will inevitably depend on the 
people implementing and exe-
cuting it.

There are many real-world 
instances of excellent supply 
chain software that failed to 
implement. That’s because 
software alone is not enough; 
the team you work with is inte-
gral to digital transformation 
success.

Here are five of the most 
common challenges businesses 
face in driving a seamless and 
successful upgrade, and how 
the right team and approach – 
as well as some critical software 
features – enable a fast and 
effective implementation. 

1. Use Iterative Business 
Releases

Flexible and configurable soft-
ware offers agility and resil-
ience in a competitive and 
disruptive supply chain land-
scape. During implementation, 
however, those same terms 
are associated with expensive 
and lengthy projects. The idea 
that you can configure anything 
and change everything invites 
uncertainty, disorder, and delay.

At the same time, you want to 
avoid an approach that models 
the entire implementation after 
your current business require-

ments, where configuration 
takes months and you risk 
being displeased with the fin-
ished product. Moreover, every 
tweak thereafter takes a long 
time to implement, so when 
your business or supply chain 
changes, you’re left with a plat-
form that cannot easily adapt. 

A templated approach to a flex-
ible platform allows businesses 
to hit the ground running 
with fast, iterative business 
releases, which, depending on 
the scope of the project, could 
be as quick as every few weeks. 
Should anything change in your 
business, supply chain, or the 
greater world, you can seam-
lessly adapt to the new model 
in your next iteration.

Ideally, you begin by first defin-
ing your minimum valuable 
product (for example, simple 
order management capabil-
ities, like being able to enter 
an order and add events to it). 
Next, build on that model by 
increasing capabilities in each 
new release (such as calculat-
ing rates, invoicing, and finally 
introducing EDI).

2. Put Your Best People on the 
Job

Naturally, the right people for 
the job are needed elsewhere 
with limited to no availability. 
As a result, businesses will put 
forward teams that are too 
small or lack the authority or 
experience to achieve the kind 
of focus needed to get the job 
done right the first time. 

Indeed, implementation is 
practically a full-time job, but 
its importance cannot be over-
stated. Remember, a digital 
transformation is a business 
transformation. Allocate top 
management to prioritize and 
monitor the timely develop-
ment of your “must have,” 
“should have,” “could have,” and 
“would have features.” 

The software provider’s team 
matters too. Implementation 
requires a great deal of energy; 
you really want to have a tal-
ented mix of people who know 
the product and the business, 
who are eager, ambitious, and 
proud of their product, and 
who are always on the front 
line, ready to extend their cus-
tomer’s capabilities. 
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3. Manage Expectations, 
Communicating Often, & 
Create a Feedback Loop

If you don’t communicate, mis-
understandings will crop up; 
better to catch and correct them 
early. For example, what you 
and your software provider call 
an ‘order’ may differ, and what 
a user will expect of the product 
may not align with the manag-
er’s vision when they chose it. If 
both sides are open and trans-
parent about expectations and 
feel comfortable communicat-
ing and asking questions, they 
establish an excellent founda-
tion to build from. 

A successful implementation is 
also about connecting differ-
ent worlds. Because no solu-
tion exists in a vacuum, a good 
software provider will use scop-
ing sessions and workshops 
to better understand what it 
means to connect to the mul-
ti-party ecosystem. What are all 
the business requirements and 
processes involved?

Once an approach is estab-
lished, collaborating often and 
in an iterative way ensures a 
constant focus on priorities that 
are doable. With each iterative 

release, businesses experience 
the platform live, in their own 
environment, and report back 
what works and what doesn’t. 
With timely feedback teams 
can realign, work through 
problems, adjust requirements, 
maintain a steady pace, and 
demonstrate achievements to 
boost morale.

4. Invest in Training

When purchasing supply chain 
technology, consider whether 
software providers offer train-
ing and how they offer support. 
If you don’t get access to proper 
training and have a customer 
support team that is only reach-

able during inconvenient hours, 
you’ll be stuck with state-of-
the-art software that is frustrat-
ingly inaccessible and limited in 
usability and value.

In today’s fast-paced and 
demanding market, great soft-
ware is simply not enough. To 
reap the benefits of an ongo-
ing and dynamic training and 
learning process, find out:

• How quickly can the plat-
form be learned?

• How fast can you onboard 
new users?

• When something like a 
Brexit or COVID strike, how 
quickly will you be able to 
adapt and will you have a 
knowledgeable and easily 
accessible team to assist 
you?

• When you need support, 
how well are you going to 
be served?

• How are new releases being 
deployed and implemented 



Gerry is VP 
S o l u t i o n 
I m p l e - 
mentations 
at MPO. He 
has over 
20 years’ 
experience 

in developing, commercializing, 
and implementing innovative IT-
products and services in dynamic 
environments.

As a supply chain SaaS company, 
MPO’s goal is to empower brands 
and logistics service providers 
to consistently deliver on the 
perfect order (on-time and in-full 
at the lowest possible cost). Our 
philosophy is that businesses 
shouldn’t have to compromise on

customer service to control costs, 
or vice versa. MPO’s flexible 
and optimizing cloud platform 
makes it possible to innovate 
and consistently deliver an 
outstanding customer experience 
while maximizing operational 
excellence, which is no easy feat in 
today’s climate.

ABOUT THE AUTHOR

GERRY DAALHUISEN

SOFTWARE ALONE IS NOT ENOUGH: FACTORING PEOPLE INTO SUCCESSFUL IMPLEMENTATIONS

MARCH  2022     |     www.CargoNOW.world    |    29 

to you? (You don’t want to 
be left with cumbersome 
software upgrades that 
can only be managed once 
every three years or so.) 

These aspects are frequently 
overlooked but are extremely 
important to both short-term 
and long-term success. Training 
should be multi-level and 
multi-purpose:

• Foundational training for 
users to get experience 
with the system

• In-depth training for prac-
titioners to learn the sys-
tem’s capabilities and how 
to configure them.

• Business development 
training for logistics service 
providers that covers the 
power and potential of the 
platform, so they can better 
sell supply chain services to 
their customers.

5. Plan for the Future

Most projects focus on the 
immediate implementation: 
What is needed and when. 
But how ready is your solu-
tion for change? No one could 
have foreseen the pandemic’s 
impact on their business and 
supply chains. What if in the 
near future your organization 
acquires another company with 
varying business models. How 
agile will you be to respond to 
change?

An effective digital transforma-
tion doesn’t just look at what 
is needed tomorrow, but what 
may be needed next year or a 

several years on.

Whether you’re a brand expand-
ing sales channels or a logistics 
service provider who has or 
hopes to acquire customers 
with multiple diverse require-
ments, a flexible, scalable 
system enables greater busi-
ness growth. Fast and seamless 
implementation allows brands 
to stay competitive and LSPs 
realize greater ROI for new ser-
vices delivered on short-term 
customer contracts.

In addition to a flexible and con-
figurable platform, a strong and 
accessible customer support 
team that will show you how 
to best leverage the platform, 
will boost agility and resilience. 
With proper training, your team 
grows from being mere users 
of the platform to owners of 
the platform owners capable 
of making strategic and timely 
adjustments.
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